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Effect of Banking Competition on Risk Taking

Dr. Tarika Singh Sikarwar®, Dr. Seema Mehta®,
Gurpreet Kam?® & Megha Patnkart

ABSTRACT

The paper ainis o find out the relationship befween banking competition in confext of Indian banks.
A binear relationship is being proposed between the indicators of banking competition and that of
risk faking. The study is dome betwreen FY 2002-2003 to 2013-2014. The banks were classificd as
private banks and public banks. Fur ther relationship was checked considering all the banks fegcther
as well. The results indicate that for Indian banks in total NFA and ROA has significance cffect on
the GDP. For Public banks, IR affects GDF but for Private banks, these variables do not affect
GDP.

Keywords: Banks, Banking Competition, Risk Taking, GDF, Feturn on Asset, NFA efc.

INTRODUCTION

Banks are the root cause for a nation to develop and people to flourish. There are mainly
three categories under which banks can be categorized as nationalizes (government owned).

private banks and specialized banking sector. RBI is the main body which keeps an eye
upon banking system of India. In 1969 nationalization of banks took place. Every sector of
the social banks have attained important place and has since then great progress attained
-The Indian banlking has finally taken up challenges under competifive scenario in India
Banking sector is successfully addressing the relevant issues to take on the challenges of
globalization. As competition strengthen with the infroduction of new private banks with
technology advantage in the early 1990s, the scenario started changing rapidly Technology
is the thing which is making difference in the service quality of the banker whether public
or private sector because improvement is service quality leads them to have satisfy and
happy customers eventually is your loyal customers. Those Public Sector Banks which have

1 Associato Professor, Prostige Instituts of Managomast, Guoalior. MF.
2 Associate Professor, IHMR., Jaipur, Rajasthans

3 Student. B.Com (H). Pﬁ'siisu Inshituke nf.-"-c[nmﬁsmrd:. Gualior, AMLF.
2 Aluwmnus, Prostige Insittute of Management, Guoalior. MLF.



Customers’ Perception Towards Ethical Dimensions:

A Study of Merged Banks

Dir. Wavita Wathani®, Simran Rohira®
Karishma Pahwa?® & Avyush Chaturvedi®

ABSTRACT

The study was entitled on the topic Custemer's Perception towards Ethical Dimensions of merged
bamks and if Rad been divided im0 six pares, wikich included infroduction and iks subpares were
conceptial framework, Bicrature revicw, rationale and objectives of the study. The population included
the male and female respondents from customer of merged banks and the sample size was 200, The
sampling techmigue wsed was non-probabilify purposive sampling and for analyzing the collected
dara relialbility fest, factor analysis fest, one-way ANOVA fest and SEM model was applied. Resulis
reverled that personal competencics amd physical environment are associated with service quality
while funcHonal value, emotional value are not significandly associated with e service qualify.

Keywords: Customer Perception, Aftitude, Ethical Dimensions, Functional Value Price, Service
Quality, Personnel Competencies, Fhysical Environment, Emotenal Valuwe, Social Value.

INTRODUCTION
Customer Ferception

A marketing concept that encompasses a customer’s impression, awareness and/or
consciousness about a company or its offerings advertising. reviews. public relations, social
media, personal experiences and other chammels typically affect customer perception.

Attitude

Aftitude Herbert Spencer and Alexander Bain introduced the term atbtude in psychology
in the early 60's. At that Hme the term “attitude” meant an inmer state of readiness to perform
a task (Cacioppo et al., 1994). There is another definition of attifude: attitude defines as a

1 Asspciafe mews:la—r_. Pru:h’gﬂ Tnasbifufa nf."kﬁmgmm}, Garalior, MLF.
2 Studownt, Frestige Inshituts of Managemant, Gualior, MLF.
3 Alumirs, Prosfige Institute of Managernent, Guwalior, MLF.



Impact of Capital Structure on Financial Performance:
A Study of Housing Finance Banks of India

Dr. Nandan Velankar!, Simran Kanr® & Fatima Siddiques®

ABSTRACT

The study examines the relationship between capifal siruciure (Debd equity rado, Imterest coverage,
Assets turmover ratio and Proprictary ratio) and financial performance (ROE) in ¢he housing finance
banks of India. The study involved thirteen selected housing finance banks of India on fheir capital
structire size. The canse and effect relationship was checked by regression model using E-Views 3.
Since, the Hme series data was employed, stationarity of the data was checked in order o gooid
spurious regression. The Augmenied Dickey — Fuller fost was wsed for wimit roof testng to check the
stationraity. The result of the study revealed that proprictary ratio, interest coverage ratio and debt
equtty rafio have significant impact on ROE but Assefs furnover ratio have no sigmificant gffect on
ROE of the housing finance banks of India.

Keywworids: Debt Equity Fato, Inferest Coverage, Assets Turnover Eatio, Proprictary Rado, Return
on Eguity, Housing Finance, Regression, India.

INTRODUCTION

The term capital structure refers to the relationship betwesn the various long terms forms
of financing such as debentures preferemce share capital and equity share capital. Financing
the firm's assets is a very crucial problem in every business and as a general rule there
should be a proper mix of debt and equity capital in financing the firm's assets (Watson
and Head, 2007). Capital Structure of a company is the composition or make up of its
capitalizabion and it includes all long term capital resources viz: loans, reserves, shares and
bonds. The capital is made up of debt and equity securities and refers to permanent financing
of a firm_ Itis composed of long term debt. preference share capital and shareholders fund,
Thus Capital structure is concerned with the qualitative aspect (Dimdtrov and Jain, 2003).
Structure of the capital or possessions in cash. it is necessary to understand the mteraction

1 A:sisﬁ.m#f'rpﬁissp—r. FProstige Instifuis nf."kﬂirmgenunt Gualior, MLF.
2 Student. Prostige Instituts of Managomont, Guwalior. MLF.



Impact of Working Capital on Profitability: A Study of
Listed Manufacturing Firms

Shailja Patel® & Abhay Singh Chauhan®

ABSTRACT

Business is growing at a tremendows pace in fie current era with e changing necds and demands
of the society. Therefore, it is necessary for coery business organizaton & manage e capital formation
efficiently and cffectively. Therefore, this rescarch paper aims o identify the impact of Weorking
Capital of manufacturing firms on iz Asseds Turnover Rato (as a measure of profitability). Fer
these 15 manufacturing companics of India covering almost all the manu@cturing ficld was taken
as the sample of our study. Lincar Regression model was applicd and i was found tha: Working
capital significantly affect the Profitability of e firm.

Keywords: Working Capital and Assets Twrnover Ratio.

INTRODUCTION

In the world of Corporate Finance the role of Working Capital Management is one of the
most important topics as emphasized by many authors in their study. Working Capital
Management deals with managing of the short- term financing and investment decision of
the business and it directly affects the liquidity of the business as it deals with management
of current asset and current liabilities that are essential for the smooth running of business.
(Sharma & Kumar, 2011). According to Deloof (2013} the way in which working capital is
managed will have a significant impact on the profitability of the firms and accordingly for
many firms Working Capital Management is very important component of their finandal
management. Efficent working capital management involves proper planning and controlling
of current asset and current liabilities in a marmer that eliminates the risk of inability to
mueet the short term obligation of business and on the other hand avoid the excessive inwvestnent
im these asset (Efelly 2004).

1 Studont, Prastige Inshituis of Managersent, Gaalior, MLF.
2 Assisfant Prn’_l"us:lor. FProstige Insfituts p_lf'..'rﬁ:rmgu.-mni. Gualior, M F.
E-musil: ablay. chashawi@prestigoguwi.org. abhayrajchaihangl Sgmail. com



Impact of FII's on Indian Stock Market

Aradhana Bhopte!, Monika Gupta!, Vivek Kumar® & Lotus Mondal®

ABSTRACT

This study is an cffort o assess e impact of Foreign Institutional Investment on Indian Stock
Market. FII are very crucial for increasing the market gfficiency and for decreasing cost of capital.
W have used secondary data over a period of 10 years Fy' 2007-08 to FY 2016-17 in our analysis.
Thie index winch we have selected for the Indian Stock Market is BSE (Bombay Stock Exchange) The
test which was applied is Lincar Fegression o check the impoertance and dependency of noted above
ovariables. We found that the FIT Ras a positive impact on the Indian stock refum.

Keywords: FII (Foreign Instifutional Investment), Stock market, BSE.

INTRODUCTION

Foreign direct investments are the investments made by the people outside the country.
These imvestment can be in the producton process or can be in the assets of the other counfry.
Inwestments made by the foreign compandes in the Indian stock market is referred to as FIL
These investment play a very aucial role in the Indian companies globally. It has al=o decrease
the cost of capital and increased market efficiency. FII's are allowed to make investments
all the securities including shares, debentures, warrants issued by companies which are
listed (Thakur et.al. 2017).

It plays a significant role in the economic development of the economy as it encourages
saving and invesiment and easy capital from the other country which ultimately lead to the
increase in the productivity (Phasin and Fhandelwal, 2014). Inflow of foreign capital results
in increase foreign exchange reserves.

Foreign Instifutional Investor has defined by SEEI as: “MMeans an instifution established ox
incorporated oufside India which proposes to make investment n India in securities. Provided
that a domestic asset management company or domestic portfolic manager who manages
funds raised or collected or brought from outside India for investment in India on behalf
of a subaccount, shall be deemed to be a Foreign Institutional Investor.”

1 Assistant Professor in Management, Prastige Inshituie of Managemoent. Gualior, MLF.
2 Studenf MBA, Pn'sﬁsn Inskibuda p-_lf' ﬂvﬁrmsmmnt Ganlior, MF.
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Relationship Between Service Quality, Customer Satisfaction
and Customer Lovalty in Banking Industry

Dir. Amitabha Maheshwari®, Ishant Avora® & Bhann Pratap Shelkhawat®

ABSTRACT

Service guality, customer sadsfacHon and customer loyalyy are related concepis. They are essendal
ingredicnts of busimess swocess. The study cxamined the gffect of service quality and customer satisfaction
on customer loyalty in banking industry. The quesHonnaires were filled by 300 respondents using
banking services of various banks in Gualior. Cronbach’s alpha reliability fost was wsed for identifiing
reliability of the questionnaire. Principle componend factor analysis with Varimax rofation using
SP5S 17 uwms applicd to idensifiing underlying factors of the questionnaire which. Multiple Regressions
was wsed fo identify Hhe relationship befween variables of the study. The study reflect the high
degree of relationship among Sorvice quality, customer satsfaction and customer loyalty

Eeywords: Sevvice guality, Customer Satisfaction and Customer Loyalty.

INTRODUCTION

Since Independence the Banking industry in India has undergone sea post changes, More
recently after 1991 government had lanmched a comprehensive financial sector liberalization
programme which included interest rates liberalization, reduction of reserve rations, reduced
government confrel in banking operations and establishment of market regulatory framework.
The new policy adopted after Eberalization led the FEI to provide licenses to condunct banling
operations to some private banks such as ICICI bank, HDFC bank, Axis bank etc.

With the emergence of private banks many new techmologies had also been infroduced in
the banking industry and there is always a fear of economic uncertainty. There iz a ferce
compebifon: more demanding customers and the changing climate have been prasented an
unparallel set of challenges.

1 Asmstant Prﬂ_ﬁfs:la-r_. Prw:liigu Insktufe ﬂf."lrﬁmgwmﬂk, Ar'rpa-r# Road., Guralior, M.P.
E-nisl: artabha mahoswar il gmail com.

2 Student. Prn:h’gﬂ Tnsbifufo ﬂf'b‘ﬁmﬁsmn!. .Affjpmri Boad, Gualior, MP.
Ernail: ishasid P aroratigmail. com, Bhaenusalhaws i42 00 grusil com.
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Abusive Supervision and Organizational Lovalty in
Banking Sector

Dr. Garima Mathur® & Dr. Richa Banerjee®

ABSTREACT

Industriatization hus changed the scenario of organizations entirely and every office, cvery organizations
has devcloped fts own unigue culfure. In eoery organizaton superior ooks power fo conirol subordinakes
s0 a5 fo eof the work done from them. However, #i6s power informally permiiis them io exercise
comtrol over others and af HMes Managers or supervisors start abusing their subordinates. In the
presend stidy it Tas been inicd to find out how abusive supersision affects employee's loyalty towwards
orgamization. The study indicates that He Abustoe supervision (independent variables) have substanHal
influcnce on e orgamizational loyalty (dependent variabls).

Keywords: Abusive Supervision, Organizational Loyalty, Banking Sector.

INTRODUCTION

Abusive Supervision

In recent years. abusive supervision has appeared as a non-trivial variable in understanding
employess” attitudes and behaviours. Abusive supervision is nomphysical form of resentment
enacted by superintendents against the subordinates reporting directly to them. Abusive
supervision mcludes commmumity derogation, discouragement, and volatile upsurges. Abusive
supervision refers to ongoing manifestations of hostlity which includes shoubing at team
members for aliciting greater task performance. However, abusive supervision is a individual
assessment, as the behavior in one context is considered as abusive may not be considered
same in other context, and bwo subordinates conld exfract diverse elucidations of the same

supervisor conduct. Analogous thoughts that have been the emphases of research comprise
bullying. pefty tyTanny. and downward mobbing.

Tepper (2000) characterized Abusive supervision as “subordinates” perception of the degree
to which their administrators take part in the maintained show of antagonistic verbal and

1 Asspciafe Prﬂﬁfs:la-r_. Pru:h’gﬂ Inaskifuio nfﬂ{imgﬂ;m}_. Ganalior, MLF.
E-nail: garimanenathur@gmail.com
2 Assistand Proﬁl:l:nr. Fras Hsn Instituie ﬂmei:Sﬂmni. Gwalior. MLP.



Factors Affecting Behavioural Intention
Towards Mobile Banking

Brahmmanand Sharma?!, Pranshuman Parshar?,
& Shalu Saxena® & Anjali Samant?

ABSTRACT

The study was conducted for the awareness of mobile banking services that what intentions customer
have while adopting the mobile banking services and how customers perceive the service attributes,
their importance and performance when compared with internet banking service facilities. This study
enables the bank service providers to understand what factors affect the behavioral intention of the
customer to adopt the mobile banking and can understand the basic needs of the customer. The
empirical phase of the research was focused primarily on identifying the underlying factors that
predict the consumer intention to use mobile banking services and fo determine the effect of these
dimensions on behavioural intentions of a prospective consumer. For the study of this research
work a guantitative method is being used which provides better and wider view of the situations in
a fast and more efficient manner and provide accurate and reliable results. The study demonstrates
that out of the above six independent factors two factors i.e. Perceived Ease of use and Perceived
Risk have showed the most significant and positive impact on the Behavioural Intention Towards
Mobile Banking adoption. Therefore, Perceived Ease of use and Perceived Risk are the main factors

that influence the customer to adopt Mobile Banking.

Keywords: Behavioural Intention, Mobile Banking, Regression, Gwalior.
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Impact of use of Social Networking Sites on Social and
Emotional Support

Smirita Bhadourial, Pinky Sodhi!, Reeta Chanhan?,
Wivek Singhal® & Shagun Gupta®

ABSTRACT

In the era of digitizasion and technological advancement use of social mefworking sifes (face book,
turifter, Instagram ctc}) has become well-liked and important part of communication i daily life.
The main objecHoe of #his study was o identify the impact of usage of social Ackworking sites on
social and emotional support among students and professional. The study was based on surocy
method. The sample size was 200 including shudents and working professionals of private MsHEGHONS.
This study investigated e factors of perceived and received social and emotional support study
and also identificd the effect of demographic variables such as gender and category (Student and
Working Professionals). This study also found many notabie relationship befween the variable i.c.
perceived and received social suppert and received and perceived emotional support.

Keywords: Social Networking Sites, SINS, Perceived Social Support, Feceived Social Support Peroeived
Emotional Suppert and Received Social Suppore.

INTRODUCTION

Sodial networking sites have become one of the basic necessities in day to day parlance
especially websites such as Face book, Twikter, Instagram etc. have provided a platform for
sharing whatewver the user is feeling right now. In the era of smart phones these websites
have brought a dramatic change in the ways people prefer to compounicate and interact
with their family, friends, relatives and colleagues.

Users of sodal networking sites not only want to share their feelings and thoughts but also
expect some sort of emotional and social support from pecple in their friends list. The social
networking platforms facilitate the creation of social as well as emwobional relationships that
make them believe that they can receive the same emotional and sodal support as they

1 Assistand P—.ro‘ﬁl:l:ﬂr. Fras HSil Insféuko o_f.-‘-c[mﬁsmni. Garalior, MLF.
E-mnail: snrita bhadouris@prestigogol.org
2 Sudent, MBA, Frestige Instifuts of Managemant, Gwalior, MF.
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Review of Application of Technology Acceptance Model on
Mobile Payment Adoption

MNeha 'lf__:'-':ll:ml:a"l dr D, Richa Ba.n.erjee:

ABSTRACT

Digital payment is to fund what wheel of innovadon needs fo transport. It secures access of formal
financial services and benefits of e-commierce fo the excluded population of India specifically rural
people and migrants. Apart from that it also helps government in curbing black money by limiting
cash fransactions, reduces cash carrying cost and promoetes faster and secure means of fransfer of
meney. Mobile being ubiquitous is an important ool for digital money transactions but despite
being cxtremely popular among people, mobile usage for fransferring paymenis is relatively low. It
highlichts the need to determine the drivers and infilitors of the dermmand for molile payment adoption.

This paper revicivs Hig factors affecting the demand for mobile payment adopiion in consideration

with two important theories - TAM and UTAUT applicd to understand user intention of a new
technoloey adoption .The abooe mentioned ficories focus on the perception of the wser ofhier approach
towards it can be a uilitarian or ecomomic dimension of the technology usage Apart from perceived
uscfulness and case of usage, factors like perceived frust, Emjoyment and perceived financial cost of
techmology were found to be relevant for dhe purpose.

Keywords: Mobile Payment Adoption, TAM, UTALT, Digital Financial Inclusion, Cashless
Transaction.

INTREODUCTION

A coundry’s economic development relies heavily on its robust financal system. Countries
are ranked bebtween developing and developed based on their ability to raise their GDP.
create jobs, attract investments etc which combines into their global competitiveness there
is no doubt that eleclronic payment (e-payment) development will strongly contribute to
improving countries’ competitiveness in many ways (Ranmlegeya 2010). In World bank
report entitled ‘The Opportunities of Digiti=ing Payments’, it states that rapidly developing

1 Rozoarch Scholar, jiwt:_H T.'Eaisaﬂﬁ}‘.l. Guwalior. MLF.

2 Axmiziand Prﬁ-_.r'hssﬁ-r. Frostiga Imshibute nfﬂvﬁrmsnnunt Guralior, MLF.
E-meail: richa. banarjoe@prestigagul.org
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Analysis and Design of Efficient Collaborative Filtering
Based Optimization Approach

Erishan Kant Yadav'. Dr. Manisha S:i.nghz & D, Samjiv Sharma®

ABSTRACT

The recent development in the Internet technology is very uscful for the growth of enterprises.
COrganizations collect information about customiers and their business fransactions which are very
bemeficiary for their business growth. Data mining i5 a scf of techniques wsed to extract unknown
picces of imformation from the large database repository. There are various Data Mining Technigues
(DMT) available to extract valuable and wseful information for enterprises. Collaborative filkering
has been emerged as an information filtering tool fhat provides effecHive recommendations {0 Wsers
utilizing the experiences and opinions of their neighbors when they inferact with large information.
Data mining technigues help e-commmerce business in many ways. This paper inoestigaies e
manipulation of e-commerce on markets where positioned businesses face competitors from web-
established entrants with fargeted opHons. In iis paper, we proposed a fechmigue witich is based on
recommendation system for the discounded items for the different procedures.

Keywords: Daza Miring Techniques, Recommendation System, Collaborasive Filtering, E-Commierce.

INTRODUCTION

Eecommender systems are one of the most well-known personalization mechandems. They
can be used to suggest similar related or potentially interesting products for a given customer
or a set of products for a marketing campaien. Most recommender systems tse the collaborative
filtering method in order to provide the personalized information. The nformation nsed to
fill the rating matrix (FM) can either be gained explicitly or implicitly. Explicit mformation
is entered by the customer directly. whereas implicit information is retrieved from the user's
interaction with the shop. Explicit mformationincludes product ratings given by the customer.
Implicit information includes the orders and the click siream analysis.

1 Assiztant Frofessor, Prostige Instifufe of Managomant, Gualior, MLF.

E-nail: Hya&:n.ymsﬁsn@gwmff.:m
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3 Assistant Professor. Madhao Instituts of Tochmology & Sciewce, Guoalior. MLF.
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Taxation and Economiec Growth in India:
Granger Causality Approach

D, Navita Nathani!, Vivel Si.nghal: & Harvinder Kaw?

ABSTRACT

Im curvent scemario every country is sceking the measures do increase the econemicgrowih. If is
very important fo idensify e fackor witnch comiribuies in economicgrowsl. Taxation is the backbome
of amy country. The study secks fo identifyy the causality befween the taxation and economicgrowdh
in Indign context. The variables of the Study were taxation and GDF per capita. The study was
based on the secondary data collected of the period 1974-2013 of India from the World Bank dafabase.
The tools used for data analysis are Wnit root test, OLS and Granger causality Test. The result of
the study indicates fhat in most of the cases there &5 @ causal relationship between taxation and
coonomicgrowth, hewever the relaHonship was nof found in fow cases ke taxes on income and
capital gwin and other taxes.

Keywords: Taxation, Economic growth, GDP.

INTRODUCTION

The biggest Challenge of current scenario is to maximize the growth of the econony. This
is the global challenge and need to be solved. Finding out the major factors that determine
the growth of the country can help to solve this challenge. Taxation is an imyport part of any
country. Taxabion plays the role of backbone of an economy and is a major determinant of
economicgrowih. This study attempts to identify the effect of tax stucture of the economy
and the economicgrowth m India.

A good taxation system helps in the growth of the economy. The study attempts to identify
the relafionship between taxation and economicgrowth. Taxes on income and capital gain
(TOI), taxes on export (TOE), taxes on goods and services (TGS), taxes on nternational trade
(TIT), custom and other import duties (COID), other taxes (OT) and were used as the

1 Profossor, Frostige Inshifuie of Maragenewit, Gwalior. ML F.. E-mail: dreavite. mathaniprestigogul.org

2 Studomd, Pruﬁgu Instituke of .-"-c[n:rmgmant. Govralior M P., Esmail Iﬂ.‘;lf:.luhfﬂgkni!.53"#33#1':!'].cm.
harvinderkaur 17 6% grmieil.com



Impact of Macroeconomic Variable on BSE Bank
ex Stock Returns

Pooja Jain', Mohini Bhadauriya® & Shivani Agrawal®

ABSTRACT

Banks stock return is very crucial for capital marke: acHoities thus if is pery imporiant fo wafch
the movements of bank stock refurn with the chanee is macroeconemic variables of ¢the stwdy lke
inflation, GDP erowth rate, and gold prices, refurn on equity, refurn on assets and refurn on
inuestMient 50 Hhe M punpese of the study fo cieck the impact of macrocconontic tariablc on bank
steck retwrns. The study wsed secondary data and data has been collected from their respective
official websites. Begression analysis has been wsed as a tools for fhe study by which the study
comcluded that there is a significant impact of inflation and exchange rate on the stock returns of
Bank of Baroda, Pumjab bank and LICO bank wifereas exchange rate and GDP have a sigmificant
impact on the stock retwrns of IDEI bank and Oriental bank. Inflation, exchange rafe and GDP
haoe a sigmificant fmpact on the stock redurns of SBI and Symdicate bank. There is a sigmificant
impact of nflation, exchange rafe and bank ratc on the stock return of BOL Exchange rafe, GDFP
and bank rate Rave @ significant impact on e sfock return of Linion bank whereas exchange rate,
GDFP and Gold rate have a significant impact on #ie stock return of Camara Bank.

Eeywwords: Inflation, GDP, Groweth rate Gold Prices, Return on Equity, Return on Assets, Retumn
on Investrrent.

INTRODUCTION

A bank is a financial institnfion licensed to receive deposits and make loans. It is anthorized
by the government to accept deposits, pay interest, clear checks. make loans. It also acts an
intermediary in various financial transactions and also provides other fimancial services to
its customers.

A stock exchange is an organized and regulated financial market where securities (bonds,
notes and shares) are bought and sold. Stock exchange consists of two markets namely primary

Assistant Profassor, Frestige Institute of Managersant. Guealior, MLF.
Studont, B.Com (Hons.), FPrasfige Instituto Elf..'b'Il?ﬂﬁS#.‘MHi. Guwalior, MF.
Al Pruh'sr Inshfute of"viarmgnemni. Gmalior. ALFP.
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Impact of Sectoral Indices on Mutual Fund Inflow in India

Dr. Amitabha Maheshwari’, Gurpreet Kamr”™ & Mohini Bhadauriya®

ABSTRACT

In present scenario mutual fund inflow shows the repular growih as sectoral indices in India. The
presemt skwdy investigates the impact of selective sectoral indices namely as Nifty FMCG, Nifiy IT,
Nifty media, Nifty pharma, Nifty realisy on muiual fund in India. Further to derermineg whether
changes i1 selecHve sectoral indices can cxplain the movement of mutual fund i India. Various
economeiric analysis such as Augmented Dickey Fuller (ADF) fest, Least square vegression analysis
were emiployed on Hme series monthly data from April, 2002 to March 2017, Results revealed that
all seleckive seckoral indices have sigmificant Impact on Mutnal fund inflows.

Keywords: Mutual Fund, Nifty FMOG, Nifty IT, Nifty Media, Nifty pharma, Nifty Feality.

INTRODUCTION

In present scenmario Mutual fund investment is one of the best options for the investors who
don’t want to take risks in their imvestment plan and mutal fund investment play a very
imiportant role in the finanmcial market & its population has increased day by day during the
past decade. It is a portfolio of stocks, bonids or any other type of securities taken by imvestors
and which is managed by professional investment compandes. Mufual funds are operated
by money managers. who invest the funds capital and also trying to generate capital gains
and income for those whe mvest in funds. The main objective of putual fund is peol small
savings use the best available resources in Corporations and then invest in a well diversified
portfolio of securities. In mufunal fund money is managed by professional and invested
systematically by professionals and invested properly by these professionals, so this is big
advantage of investing by mufual fund that gives your small amount of meney in hands of
professionals to invest in diversified portfolios, bonds and other securities to produce gains
or income.

1 A.-mbian.‘f'mfusmr, Fmﬁgd Tnskhuto g".-‘-claruswmnk Fadior, MLP. E-mﬂ?:mm'ﬂnwﬂusmfiﬁgwﬁ[mm

k3

Studawnt, Pr#:liig# Inskhaba ﬂf"darmsm}, Groalior, AMLF., E-rwail: Kmlrgafpnnﬁﬁlﬁgrm?.cmn

2 Student. Frestige Inssituto of Marssgernent. Airport Road. Geovlicr. MLF.. E-rail: mohindbadauriys5@ermai.com



13

Relationship among External Debts, Foreign Exchange,
Economic Growth and Current Account Deficit

Himani Saxena®, Shivam Kumar?® & Dr. P.K. Bansal?®

ABSTRACT

The current account deficit has become a common phenomen. The study was carried out to know
the impact of external debis, economic growth and foreign exchange on current account deficit. The
study was done on BRICS countries. The Hme serics analysis was done on past 20 years data i.e.
1995-96 tp 2015-16. LInit root test, OLS and Granger causalify test were applied to know the relationship
using cvicws 9. The OLS fest revealed that external debts, foreign exchange and cconomic growth
of BRICS have positive significant relationship with current account deficit.

Keywords: Current Account Deficit, External Debt, Foreign Exchange, OLS.

INTRODUCTION

Cwmrrent Account Deficit

Current Account Deficit refers to the country’s import more goods and services than its
exporting. Current account deficit occurs when a country’s government, businesses and
individuals imports more goods, services — such as banking and insurance and capital than
it exports. This can be financed by capital inflows or drawdown of foreign exchange reserves.
The current account deficit can be expressed as the difference between national savings and
investment; a current account deficit would be reflective of a low level of national savings
and investment. If a counfry has Current Account Deficit, its exchange rate via-a-wis its
trading partner will depreciate and consequently its exports are cheaper and its imports are
expensive so as to bridge the gap in the current account balance.

External Debts

The term Debt refers to sum total of a government’s financial obligations, measures the
state borrowings from its population, from foreign organizations, from foreign governments

1 Research Schelar, fiwvafi LIniversity, Gualior, ML.P. him.saxenal 253 @gmail.com
2 Alumnus, PresHpe Instiute of Managemeni, Gwalior, MLF.
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Students Perception Towards Investment in
Virtual Carrency

Tarika Singh Sikarwar!, Abhishek Sharma®, Sheetal Gupta! & Mulml Rathore®

ABSTRACT

This study exarmined the student peroepHon towards invesément in virtwal currency. The objective
wns fo chieck umderlying factorsof student perceprion regarding invesHment in virtual currencies
like bifcoin, ltcoin, cfc. Factor analysis was used to coaluate the underlying factors of different
variables and it resulted info five imporiant factors which determring student's perception. The resulis
haoe sigrificant managerial and research implications.

Keywords: Student, Perception, Investmens; Virtual Currencies.

INTRODUCTION

WVirtnal currency is also known as virfual money. It is a type of unregulated. digital money
and if is issued and controlled by its developers. Virtual money is used and accepted among
the members of the specific virtual money users. Virtual currency isdigital presentation of
value of money It is neither issued by a central bank nor by a public anthority and not
necessarily attached to a fiat cuorency. but virtual corrency is accepted by natural and legal
personsas a means of payment and virtual currencycan be transferred. stored and traded
electronically. A digital corrency issued by a central bank is defined as “central bank: digital
ClITeEncy”.

Bitcoin, dogroin, Litecoin are examples of virtual currency. Investment in virtual currency
could be done by following steps-

L. Teinwvest in virtual oorency first set up an account on buy/sell digital currency-
coinbase.

2. Link your coinbase account to your bank account. PayPal or credit/debit card.

3. Transfer money into your coin base account.

1 Professer. Prestige Instifute of Management, Gualior, MLF.
2 Studenfs, Pmsh’g# Irssifufo ﬂ_i":.'l-‘fdﬂdgﬂ‘?ﬂ#t Gualior, AMLF.
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Interaction Tendency with Sales People and its
Effect on Impulsive Buying

Praveen Aronkar® & Privanka Shivhare®

ABSTRACT

Impulse buying behavior is a sudden wrge of the customer o make unplanned purchase after secing
the product in the verious reiail oudets. Such #ype of behurior is more irvational and inooloe withoud
much thinking. This study attermpied to identify the influence cxerted by inferaction fendency widh
sgles people and thereafter making tmpulse purchases. The oufcome of suroey resulted in g sivong
positive relation of interaction tendency wikh sales people on impulse purdiase beltaior in fclepision
seftimgs. Although on the basis of age of respondents mo such difference was obseroed.

Keywords: Intermaction Tendency, Impulsive Buyine, Teleshopping, Fetml Purclmse.

INTRODUCTION

The ever increasing competition has raised the importance of consumer's behavior with the
producers and sellers. Hence. idenfificabion of motives and process of buying has always
been taken into account by experts and researchers. Generally, the buying process has various
stages indicating how each buyer chooses and buys the intended goods. under the influence
of various factors. Ome such factor is interaction tendency with sales people over television.
In other words, consumers don't follow equal patterns in buying all goods; they may follow
some simpler patterns for some goods and follow more complicated patterns for others.
Imnpulse buying behavior is attracting marfacturers, retailers and marketers as it is increasing
day by day as a percentage of market share in the modern market and cocupies an important
position, especially because it can ncrease their sales.

Interaction Tendency

Thurmond (2008) defined interaction as the learner’'s engagement with the course content.
other leamers, the mstmctor, and the technological medinm wsed in the course. True nberactions
with other learners the instructor. and the technology results in a reciprocal exchange of

1 Assistant Profossor, Prastige Institute of Management, Gualior, M.F.
2 Studant, FPrastige Inabituto n_l*'..'rIn:rmsu.-mni. Guwalior, MLF.
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Evaluating Effect of Quality Dimensions on Purchase
Intention of Hatchback Diesel Cars

Pranshuman Parashar?, Brahmmanand Sharma?,
Piyush Jain® & Rahul Babele?

ABSTRACT

Presently, pecple are more concerned abouw t purchasing cars based on quality dimensions. The quality
dimensions that were taken for #iis stwdy are Performance, Relialility, Durability and Servicealslity.
The present study tricd to evaluate te impact of these Quality Dimensions on Purchase infen tion
of Haichback Dresel Cars.

Keywords: Performance, Reliability, Durability, Serviceability, Purchase Intention.

CONCEFTUAL FREAMEWORE
A, Dimensions of quality
Performance

David A Garvin (1998) stated that performance relates to the primary product characteristics,
such as the brighiness of the picture.

Dale Bester field (2003) stated that performance covers a wide range of magnifudes or
parameters. When a product performs well. it is comsidered to be of a good quality. Simidlarly
in a services sifuation, if recipient of services expresses fulfillment. it is said to be a good
qualify services.

Reliability

David A Garvin (1993) defined reliability as consistency of performance over Hme.

Amsisiard Pmﬁmo-r. Frastige Inshiufa nf"tﬁmgwmmk Groalior, MP. pmﬂ]mrmrwmlwl?'ﬂgwmﬂm}.
Assistant Frofessor, Prastigs Instituie of Management. Guwalior, M.F. bus ishere@gmail.con.
Alurmnd, Prastige Institufe nf.ﬁiarmgurmsri. Groalior. AMLF.
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Relationship between Service Quality, Customer Satisfaction
and Customer Lovalty in Banking Industry

Dr. Amitabha Maheshwwari®, Ishant Arora® & Bhann Pratap Shelkhawat®

ABSTRACT

Serpice guality, customer sadsfacHon and customer loyalyy are related concepis. They are esserndal
tngredicnts of busimess success. The study cxamined fhe gffect of service quality and cusfomer satisfiction
on cusiomer loyaley in banking induséry. The quesHonnaires were filled by 300 respondenés using
banking services of various banks in Guualior. Cronbach’s alpha reliability fost was wsed for identifiing
reliability of fhe questionnaire. Principle component factor analysis with Varimax rofation using
SP5S 17 was applicd to identifiing underlying factors of the questionmaire which. Multipls Fegressions
was used to idendfy e relationshp between variables of e séudy. The situdy reflects she high
degree of relationship among Service quality, customer satisfaction and customer loyalty.

Keywords: Service quality, Customer SatisfacHion and Customer Loyalay.

INTRODUCTION

Since Independence the Banking industry in India has undergone sea post changes. more
recently after 1991 govermment had launched a comprehensive finandal sector liberalization
programme which included intere st rates liberalization, reduction of reserve rations, reduced
government confrel in banking coperations and establishment of market regulatory framework.
The new policy adopted after Eberalization led the FEI to provide licenses to conduct banking
operations to some private banks such as ICICI bank. HDFC bank. Axdis bank etc.

With the emergence of private banks many new techmologies had also been infroduced in
the banking industry and there is always a fear of economic uncertainty. There is a fierce
competifon; more demanding customers and the changing climate have been presented an
unparallel set of challenges. In such a competitive market environment. it is very nrgent
and important for the banks that they are able to retain customer's loyalty and to attain
their market share and improve.

1 Assisfant Profossor. Prostige Imshiiute of Managemoni, Airport Rosd, Guwalior. Email:
mmfiiﬂn.rmﬁarﬂﬁrﬁﬂsmﬂ.cﬂm.

2 Studont. Prostige Inshifufe of Mancgomont, Aivport Rocd. Gualior, Email: ishanid7 arorclgmail. com,
Hmaﬂpﬁm'abéi‘ﬂfﬁgrmﬂ.cm.
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Cross—Cultural Issues and Challenges in a Multinational
Company ABC Located in India

Sneha Gupta™

ABSTRACT

Tis paper secks & explain fie challenges faced by employees of oross cultural geographically distributed
organization of ABC a multnational company based on India. Due fo globalization era manmy compartics
serve more than one or more coundrics. The main reason for Hhe expansion of companics is fo create
globil competitiveness by reducing production costs and exploiting market opporfunites offered by
trade kiberalization and economic integration. The research is qualitative and exploratory based en
various cross cultural management theories. The method of data collection is primary and sccomdary
bodh. Questionnaire was preparcd with the combination of open ended question, yes/o question, close
ended question and scaling question. The ansver to Hhe questHon of how cultural diversity should
be managed cffechively cannot be given casily. The topic reporied o be of advantage were the challenge
of leadership, managing virfual aspects of communication and developing trust. This paper highlichis
the psychological socio-cultural and werk challenges. These include attendion to the selecHon of
leaders, continued facilitation of face-fo-face communication in a virtual age and investment in
language and imter-culiural training. The objective of s paper fo idendify the problems faced by
employees in cross cultural companies and provide some effective selution s manage effectively in
their companies for the welfare of global business This paper concliwdes Hud multiculiural management
can succeed trough culturally aware leadersinp, gffective oress cultuwral communication, muiual
respect and cooperasion.

Keywords: Cross Cultural Management, Globalization, Work Challenges, Culfure.

INTRODUCTION

With the globalization of markets. production. economies, and consumption activities it
has become needed that emplovees at all levels develop understanding to decision making,
intercultural negotation and cross-maliural commwmication. As MMNCs are starting their
contributory, shaping strategic allisnces, and also creating the joint ventures in many countries,
individuals in the managerial positions and professional levels mmst be well trained in the
skills of cross-culfural commundcation competencies. Due to globalization and the dymannic

* Assistant Professor, Axis Colloge, Eanpur. LLF.
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Relationship Between Service Quality, Customer Satisfaction
and Customer Lovalty in Banking Industry

Dz, Amitabha Maheshwari®, Ishant Avora® & Bhanu Pratap Shekhawat®

ABSTRACT

Service guality, customer satsfacHon and custonter loyalty are related concepts. They are essental
ingredients of business success. The study examined fhe effect of service quality and customer satisfaction
on customer loyaliy in banking industry. The quesHonnaires were filled by 300 respondents using
banking services of various banks in Guslior. Cronbach’s alpha reliability fest was used for identififing
reliability of the questionnaire. Principle component factor analysis with Varimax rotation using
SP55 17 was apphisd to identifiing underlying factors of the ques omnaire which. Mulhple Regressions
was wsed fo identifiy the relationship between variables of the study. The study reflect the high
degree of relationslip among Service quality, customer safisfaction and customer loyalty

Keywords: Service quality, Customer Satisfaction and Customer Loyalty.

INTRODUCTION

Since Independence the Banking industry in India has undergone sea post changes, More
recently after 1991 sovermment had laumched a comprehensive financial sector liberalization
progranmime which included interest rates liberalization, reduction of reserve rations. reduced
government confrel in banking operations and establishment of market regulatory framework.
The new policy adopted after liberalization led the FEI to provide licences to condunct banking
operations to some private banks such as ICICI bank, HDFC bank, Axis bank etc.

With the emergence of private banks many new technologies had also been infroduced in
the banking industry and there iz always a fear of economic uncertainty. There is a fierce
competiion: more demanding customers and the changing climate have been presented an
unparallel set of challenges.

I As=s iwn#f'mﬁfs:la—r_. Pm:lh'gn Inskifuke nf."bﬁmgmmﬂl, Ar'rpa-r# Road. Gwalior, M P.
E-nail: anvitablha mahesweril gl cons.
2 Siudent. Prostige Institute of Managoerneent, Airport Road, Gualior, MP.
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The Study of Big Data Analyties: The Potential for

Innovation & E-commerce Growth

Mahendra Singh Yadav?!

ABSTRACT

Advances in information and commumication fechnologics, the increasing wse of clectronic devices
and nekwerks, and the digitalization of production processes mean Had rast quantitics of data are
gencrated daily by economic and socual activities. This g data’ can be transnritted, collected, aggregated
and analyzed fo provide insights inko processes and human behaviors. Eig dafa analyiics have the
potendal to identify cfficiencies that can be masde in a wide range of sectors, and to lead fo innovative
new products and sorvices, greater competitivensss and eoonomic growdh. Studies suggest that contpanies
that adopt big data analytics can increase productizity by 5%-10% more than companics that do
not, and that big data pracéices in Eurepe could add 1.9% to GDF between 2014 and 2020.

Houever, big data analytics also pose a number of challenges for policy makers. Whilst profecting
privacy and personal daia has arguably veceived the most attention, other big-data-related issues
are expectad to appear on the European Lnion policy agendi. These include ‘data ownership” principles
that determine who shares in the rights asseciafed with big data; daiz localizaHon raquircmenis
that may wejusHiably inferfere with fhe “free flow of data’; labor shortages of skilled data weorkers
and datg-gware managers; and fie creation of @ new digital divide that risks marginalizing those
who do not make extensive use of information and communication fechmologics.

Eeywords: Chck-Séream Data, Web-Analytcs, Predictive Analysis, Personalizasion, Dymemic Analysis.

INTRODUCTION

The increasing nse of electronic devices and networks and the digitalization of production
processes mean that vast quantities of data are generated daily by economic and socal activities.
According to some estimates, the amount of data preduced worldwide is doubling every
two years; it is expected to increase from 4.4 zettabytes (or 4.4 trillion gigabytes) in 2013 to

1 Diapartwsast of IT, Prostige Instituto of Managemond, Gualior, MLP., mahendra_singh yaderierestigogwl.org
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Corporate Governance Adoption Readiness in Indian Small
and Medium Enterprises

Meghna Goel! & Richa Banerjee®

ABSTRACT

The listed SMEs are mandated to follow corporate governance norms. Since mucro eterprises do
not mect the capital thresheld limit of turmover as per listimg nerms for SMEs they cannot be listed
on the SME plasform. With the adoent of SME platform for raising equity capifal, corporizke gonemance
norms were introduced for SMEs fo ensure imvestor protection and transparency. This paper attempis
fo stwdy Hhe exisHag liferature on corporaie governance in Indian SMEs and the current state of
corporae povernance in Indian SMEs with respect o a) board structure and practices b) fransparency
and disclosures. For the purpose of studying corporake governance practices among Indian SMEs,
a secondary data based study was conducted on the SMEs listed on NSE and BESE SME platform.
The study is based on fioe variables of board structure and fioe variables of transparency and disclosures.
It is found that is the data available onn board of directors is meager and where it is avadabls it is
difficult to ascertain the fruc independence of the board of divectors. Indian 5MEs face dearth of
qualified & expericnced independent directors and keeping in vicw he current directors’ imoeniory,
it is only ceremonial fo evaluaie board members on their contribution and judgment.

Keywords: Board Independence, Gender Diversity, Board Evaluation, Accounting Treasment.

INTRODUCTION

In India micro, small and medium enterprises are distinguished based npon investment in
plant and machinery or on the basis of their mvestment in equipment unlike in other econonies
wherte they are classified on the basis of number of employees. total assets, nvestment levels
and tofal sales. The Government of India throngh Ministry of hMicro, Small and Medinm
Enterprizes (MSME) introduced Micro, Small and Medium Enterprises Act (MSMED), 2006
with the objective of promofion. development and enhancement of micro, small and medinm
enterprises Micro, small and medium enterprises are classified according to the Mico, Small
and Medium Enterprises Act, 2000. They are classified into two classes:{a) Manufacturing

1 Adsismifrﬁ-ﬁssnr. Aml'by l.I-m'?nr:lr'iy_. Gwalior, MLF.
2 Assistani Professor: Prostigs Instifufe of Managemant, Gualior, MLF.
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FDI and Employment: A Panacea for Economie
Development

Dr. Kishan Singh Rathore®

ABSTRACT

Economic development of any developing country depends upon the good number of invesiment by
forcign corperation cither in technological development and investment in equity market or laydoum
new fechnological advamcement in the host country, which wltimaiely result in gencrating
considerable quantity of employment in all the sector of Hhe coundry and in Hus regard FDI in India
over the Last 26 years has sremendous invesqment 0 boosté cconomy after infroducHon of LPG policy
i1 991 The extraordinary growth of FDI in 1991 round e world Mas created it @ necessary consHiuemd
of development sérafegy for cach, developed and developing couniries. However, Hhe fore mosé
profound impact Ras been ascertained in developing nations. Macrocconomists have
performed varicd studies so as ko prove #hat FDI plays a vital role in generating employment
and rizing the econemic devclopment, in alternative words, iNcreasing e extent of eross domesHc
product (GDF) of host countries. A linear regression model is used intensely so as 0 analyze wihether
or Aot FDI has an impression on the wilization and value in India to increase employment.

Keywords: FDI, Economic Development, LPC Policy, Developing Nations.

INTRODUCTION

The definition of FDI isn't solely restricted to a straightforward transfer of cash, however
has currently extended to being cutlined as a live of foreign possession of domestic productive
assets like factories, land and organizabions and alternative intangible assets like
technologies, hmman skills and sodal control capabilities.

Economic Eterature has been dominated by FDI owver the last twenty six vears. particularly in
the developing of economic science atfributable to the extremely due potential edges of a
mumber coundry. the results Imowledgeable adjoin alarge vary. from influencing production.
generation of employment. modification in financial gain levels, import and exports, impact
on econonudc process, balance of payments and general welfare of the host country.

1 Assisient Frofessor. Prostige Instituto of Masagoment, Gualior, MLF. kishansingh.rathorsfprastigegmlorg
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Absirmet

The main purpose of the stdy wos fo evamine the comiumer buping beluvior
towards ayurvedic Medicine/Prodiects im Gwalior Region. This sudy discusses about
otlver parmmeters like benefitcatrributes consumer assectates with herbal produces,
Anowiledge, favored, source of information, habit omd approach refated to Apureedic
products. Consumer af aywrvedic medicing for cure of ordinary eifments ke regular
cold, allergy, cough, joimt pain, corstipation, kair foll bur most of coninmers do ot
nse Ayurvedic medicings withowt Docter®s recommendation. Consumers do ol wse
Apiervedic medicirecproduces aloayg with komeopathic, offopathic medicine for
treating  commion  diseases.  Comiumers  bought  the  Ayuevedic  healthfood
Rejuvennting or supplements Ayurvedic medicimesproducts for fitness anticipation
o to match their health, Daia from the randomily selected 100 respondents bas been
collected from the Gwalior Region. The respondents present first choice for the more
price, quality, availability and effectiveneis of the Ayurvedic products/medicimes.
Keywords: Conamer Buying Betavior, Aywrvedic Medicines' Producty
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Antecedents and Manifestation of Customer
Satisfaction on Banking

5.5. Bhakar', Abhay Singh Chauhan®, Avwita Shrivastava®, Vijay Salunke?,
Mahesh Singh® Mohd, Armi Khan® & Akshay Bhargava”

ABSTRACT

Custorner loynlfy Tas becomne extremcly difficult i the extremely competitive environment wihere
coery mmmfacturer or service provider is doing their best to ouf-mmmenver competition. The
current study comlumates the medmtion role of Bromd Inmge mnd Customer Sefisfuction on the
relmtionship betwern Service Comdity (both online wnd offitne) wnd Customer loywlty. The study
wms conducted on wswrple of 200 customers selected ased on purposive senpling technigue.
Stmdurdized questionyares were used to collect dutn onw sode of 1 fo 5. Online Service Chadify
tmd signifioant cffect on Customer Smtisfaction buf did not wffect Brand Inmee mnd Customer
Loymlty sipnificrmtly. Sinlurly, Offine Service Qumllity wiected Customer sutisfaction wd Brand
Inmige Sigraficrntly but did not Froe sigrafioant cffect on Custormer Loyrdty. Custorer Subisfachion
mid Brand Inmoe both did not fmoe sigmifiomnt gffect on Customer Loywlty. Both fhe medmiing
veamables (Brand Ivmoe vnd Custorner Sufisfuction) did not e sienifiomnt medmtion cffect on
the relationships bebween on wnd off line service quulity wnd customer Loynlfy.

Keywords: Online Service Cumlify, Offline Service Qunlity, Customer Snutisfuction, Brand
Irvmape, Custorner Loywlty
INTRODUCTION

The banking industry has witnessed tremendous change after the post-independence.
Financial service is the backbone of the service sector. Banking has become the most

1 Diroctor, Frestige Inshitute of Managomont, Guwalior. MLF.
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Household Financial Management: Relation Between
Knowledge and Behavior

D, Navita Nathani', Dr. Nandan Velankar®, Babita Dubey’, Anita Arwaded,
Vineet Tomar®, Komal®, Ravi Sharma” & Harshika Yadav?

ABSTRACT

This prper wttenpts fo awlumte the factors ql"ﬁ-rnxrd kronvledpe rond their belmmniour tn nmrmging
personml firmnoml] plenning. The study 1s based on plenned belmnonr theory given by Teck
Ajzen {ISS}} Furthermore, this study wso explored the finmcmd knowledes wnd befmanour
wroross varions demmogrmaplic vanmbles to know the differences mnong penders, qualifications
wid profession. The study used strbistionl tool like ANOVA wd repression through 5P55 softionre.

Keywords: Firmneml Enowledpe, Belmwtonr, Houschold Lnits.

INTRODUCTION

Fecent economic troubles in all over the world have been emphasizing the finandal
educators to think and come out with some appropriate solution. The urge is to
understand the financal markets and act accordingly. The izsue of finandal Inowledges
and behaviour has become the subject of critical financial importance. The finandal
wellbeing of individual depends upon the actions and actions influence by lot many
factors like social, economic, regulatory and political etc. Hence it can be concluded
that financial decizions are affected by environment.
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Investigating Students Perceived Satisfaction and
Effectiveness of E-learning on Behavioural Intention

Dr. Garima Mathwr!, Reeta Chanhan?, Dr. Monika Govil®, Poonam Sharma¥,
Annu Singh®, Ritn Mittal® & Kajal Sharma’

ABSTRACT

With the ndvent of e-lemrning system if 15 becoming difficulf fo wmdke students belmoe in the
desired way. However, lemrming wnd intendion to behmoe depends upon the expecintions of students
from E-lemrnime systerm. Chin, Hsu, & Sun (2005) huve stwted thet perceived sadisfaction isw
powerful factor in deciding continuous use of onling lewrning system. There wre fow resemrches
hrwe been done relrted to Investignting students percoived sehsfaction, cffectivensss of E-lomrning
md belmmioral intention This study mwms wf mesunng the impnct of E-loarning on sahisfrcfion
level, belmmriorml intention, wnd gffectivensss.

Keywords: Students Percerved Subisfachion, Behmmioral Intention, Effechivencss, E-Lewrming

INTRODUCTION

In the last two decades Electromic leaming (e-leaming) has been rezearched and

especially in IT (Roca et al.,, 2006). E-leaning methods are new method for enhancing
learning beyvond classrooms or traditional teaching methods. There are many forms
of disseminating E learming which majorly includes Intranet, Internmet, Esdranets, satellite
broadcast, andio/video tape, interactive TV, and CD-ROM (Urdan & Wegsen, 2000).
Crver the period of time the modes were changed for E-learning. However, few are
still same but these processes have been chansed. A wide data base iz available free

1 Associci Prﬁfnssﬁ-r. Frashige Instibufe ﬁf Managamant, Gualior, MLF.
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Modelling Relationship Between FDI, Inflation,
Interest Rate and Stock Returns

D, Tarika Singh Sikarwar!, Himani Saxena® Deepali 'Gu]_:rta", Eumar
Sanrabh? Anjali Singh®, Ritu Gupta®, Sapan Jiten Singh’,
Arnmol Miglani® & Shivani Saxena®

ABSTRACT

The present study wrs done in Indmm context to evnlunte the relmtionship betroeen FDU, Inflution,
Interest Bmte mnd Stock Returns. The study wws done considering sectorw indices wd the fime
fremne of the study wxs fers yewrs (2005-2016). Linewr regression wns wpplied to check the cmisal
relationshiy between sectorml Index refurns mnd smcro-cconorc varmbles under study. The
results wre sigrificant in Indmm context.

Keywords: FDI, Inflation, Interest Bnte, Stock Returns, Mucrocconomic Varmbles.

INTRODUCTION

The relationship between macro-economic growth and stock market development has
dominated academic both academicians" and practiioner’s literature in recent times.
The growing linkages between macroeconomic variables and the movement of stock
prices for different countriez have well been documented in the literature over the
last several vears (Fama, 1981; Les, 1992; Kaneko and Lee, 1993; Mukherjes and MNaka,
1995; Booth and Booth, 1997; Mavrides, 2000; Mayzami and Foh, 2000; Sadorsky, 2003;
Chen, 2005; Humpe and Maomillan, 2007). Almed (2003) The movemsnt of stock indices

1 Associate Professor, Prestiga Institute of Managemant, Gwalior, MF.
2 Asms iwn#l’mﬁfsm-r_. Pr#:lh'ge Inshifute nmeﬁgmni. CGaralior, MLP.
3 Assistant Professor. Prostige Instifuto of Managomsnt, Guwalior, MF.
4 Rozoarch Scholar, MINIWIT Allalabad, LIF.

5 Rosoarch Scholar, Banaras Hindu Lmeversity. Varanasi, LLF.

& Rasoarch Scholar, 5. V.V Umiversity, Sagar, M.F.

7 Production Mianager, EXCEL India

§ Studenfs Pra:h'g# Imshbude ﬁ-_f Mmmgmnl_. Garalior, ALF.

9 Siudents. Prostige Inskhitute of Managernent, Garalior, M F.




5

Impact of Perceived Quality and Trust on Brand
Lovalty with Brand Attachment as Mediating Variable

D, Shailja Bhalar®, Abhay D‘-I.'IIZIE}-':, Mansi Bansal® & Himanshu Mishrat

ABSTRACT

Brmnd loywlty is the most shot witer men by nmwketers these dmys wnd lof of resewrch 15 being
conducted i s wren. The current resenrch wms conducted to sdentify the tmpact of percerved
quedity wnd frust on brand Iomlty with brand etinckenent us medimting vermble. The datn was
collected using stendurdized questionnmives on the study varmbles on w Likert type sonle of 1-
7 with smmple size of 200 respondents. Non probabulity quoin swrepling technigue wes used for
tdentifinng the respondents. The results indiomted that brand wttuchment ploys wamgor role in
generahing brand loynulty e ogse of frst food cheens. Both percerved qudity wnd brand brust s
indirect gffect on brand loywlfy 1.c. through brend attachwent.

Keywords: Percevved Qulity, Trust, Brand Loywlty, Brond Attacheent.

INTRODUCTION

Brand loyalty is a verv vast area in which marketing researchers are conducting
comtinmous researches on different issues. Brand loyalty is a very important concept
for organizations as quoted by several researchers in literature review (that is, Aaker,
1991 ; Dick and Basu, 1994; Fowrmder and Yao, 1997; Chandbmri and Holbrook, 2001).
Fepeated buving of a brand as well as positive atbitude towards a brand predicts the
overall brand loyalty of a person towards the brand (Jacoby and Kymer, 1973;
Tringquecoste, 1996; Bozzo etal., 2003).

With the increasing competiion in the market and decreasing differentiation between
the products, brand levalty acts as a savior for the erganizations (Fouwrnier and Yao,
1997). When a customer is loyal he doesn't pay attention to any promotion done by

1 Assistard Profossor. Frestige Instibuls of Managemant, Gwalior. ALF.
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Impact of Emotional Value on Loyalty in Baked Goods

D, Shilpa Sankpal!, Dr. Euturaj Baber®. Anand Pal Singh Gantam?,
Rubee Mamgain®, Hema Gupta®, Harish Shrivastava® & Kapil Kapoor”

ABSTRACT

In brked goods, such ns biscuits, woery strong mesocmtion is often scen. Even thoush there Ins
been prolifermtion in the bronds mminble in cortmin product category, it is obvious fhmt peopls
keep purdmsing the swme hiscusts tht they wre essentmlly fond of. The curvent study wws done
to understumd the smprct of emotionsl oalue on loymlty in baked goods. The study ndmpted
questionymare from standrrdized sonles, wid dutn wis collected on college students. It wns found
timt indeed emotionnl value hms w very strong wpnct on Imymilfy.

Keywords: Emotiormd Valus, Customer Loymlfy.

INTRODUCTION

Consumer research has developed from an attention on the psychological parts of
basic leadership to incorporate natural viewpoints, so that an article or experience
can be seen to be esteemed for itz owmn particular purposs. Holbrook and Hirschman
(1952), for instance, contended for an experiential point of view that incorporated the
symbolic, hedonic and esthetic parts of the utilization procedure. They recommended
that the current data handling viswpoint inferred items were generally judged through
utilitarian criteria, in light of how well an item or administration fills its proposed
n=ad or plavs out its legitimate capacity. An experiential viewpoint sees items or
administrations through hedonic criteria, in light of a valuation for the great or
administration for its own purpose. Different specialists (e g, Batra and Ahtola, 1990)
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A Relationship Between Workplace Spirituality
and Organisational Commitment

D, Gaurav Jaiswal', Dr. Ravindra Pathal?’, Urvesh Chaundhery?,
Hemlata Chand?, Shiv Kant Tiwari,® Shivani Agarwal®
fr Harvinder Kanr”™

ABSTRACT

In this competitive erm of 21st century, employees ure suffering wnth stress, insecunty, less
outout, work pressure etc v the consequences of complexities, comepetition mnd structura clmmges
wid in these situmdions werkplnoe spiriturdihy o be fermmed ws wmy of hope by which mn orermzation
o find out the solutions of wbove set problems. Af orpramizmdion level, B strong motivation am
be driven by practicing the workplnce spintumlify. It npproudhes employess in more posifive
rmnier so Hmt in the present resemrch praper we wre trying fo wanlyse underlying factors of
orgmuizdion commmitment wnd workpluce spinfuwlity, the relationship befveen orgwm mmfion
commmitment wnd workplnce spirituality. For resenrch prurpose we hove collected the privmry
drtn through surpey method md the smwple size 15 200 regpondents in which population mdudes
the faculty members of professionml courses in Gumdior City. The smnpling technigue used is
Nen — probuabdity purposive method. The resenrdh uves conducted to show u positioe relationshp
between workpnce spinitumlity mnd orgroizmtion commifment.

Keywords: Workplace Spinitumlity, Oreraization Comnmrmitment.

INTRODUCTION

Educational Instimbons plays an inaredible role in the development of a commtry becanse
in institutions there are mumerous faculties who are worldng, and these faculty members
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Impact of Country of Origin on Brand Equity
and Purchase Intention

D, Sneha Rajput!, Pranshuman Parashar?, Brahmanand Sharma®,
Mr. Shushin? Somya Sharma®, Tanmay Jain? & Deeksha Somi”

ABSTRACT

Todmy's businesses Ime been smgorly wifected by incrensing plobnlization witich Ims resulted i
unprecedented problems for mmnufactures, norketers wnd customers. The present study is wn
witerpt to find ouf the irpmct of country of origin on brnd equity wnd purcimse intention. It
wrs conducted on fhe Shoppers from Gumlior Begton. The dutw is relevwnt wed relinble. It wes
checked using the relmbility wnd factor mmlysis fest Regression mmlysis wrs mpplicd to know
the effect of country of origin on bromd equity wnd purchmse intention. T-fest uns wpplicd fo
know the effect of gender onwll three tarmibles. Confirmmtory factor mmlysis wns mpplied fo
confirm wid validuts the facters. The results show fimt country of ongin is sienificamty mfected
by the bramd equity. CEA wws wpplicd on individund varmbles. Fromn COOT the lmding factor
wms product distinctivensss with w construct relmiility of .76 from BE the lending factor wmas
brend stremgth with w construct relmbnlity of 68 wd from P the leading factor wws wssessment
with v construct relmbility of .51. Gender did not Imwe mny significomt impmct on COOI, BE
wid PL

Keywords: Country of Origin, Brand Equity wnd Purclmse Intention.

REVIEW OF LITERATURE

Azim et al (2011) investigated the relationships among brand equity, purchase intention
and brand preference from the point of view of Iranian young consumers. The secondary
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Antecedents of Work Life Balance

Dr. Richa Banerjee!, Smrita Bhadouria®, Sanjay Gupta® Parvin M. Shailh®,
Fadhilka AE;[awaJE, Megha Soni® & Saksham Kukteja:'

ABSTRACT

This prper is focused uf idenfifying the wntecedents of work life elunce of the momdermicmns of
the Guwdior region. Work life balmice or work fremly conflict is mburning topic for resemrch for

resemrchers wnd wlso for the socml scientist. The incremsing derminds from nperson inwll the

roles thwt he performs, is smdcng these fype of resewrches more fmporfant.

For this resemrch dnim wns collected with the help of strmdrrdized questionnmmre mnd tarious
strtistiond tools like reeression, ANOVA etc. ismpplied on collectod dufn to tdentify the mtecedents
of work life bulunce. The results revenled thmi ernployee engngement, personmdity type wnd
demogrmphics wlso pray importmt role in defermining work-life elmnce of employees of Gumlior
region.

Keywords: Work Life Balunce, Work Fremily Conflict.

INTRODUCTION

The present scenario of organization is altogether different from the past era. We can
see increased women participation in worldforce, the age of employess can rangs from
23 years to 70 years only males are not responsible to eamn bread and butter for the
family but females are equally supporting them The jobs are no more 9 to 3 jobs but
the job timings can extend bevend that, the relationship of work and worker has now
been redefined. The change can alzo be envisaged in social scenario, the members of
sodety (family) have to fulfill old roles and certain new roles also demand their attention
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Quantified Image Analyvsis for Coronaryv Artery Disease
Due to Plague Formation Using Soft Computing
Based Processing

Vani Agrawal®, Nitin Paharia®, Ajeet Singh Bhadouria®,
Mohit Yadav® & Shubham Kumar®

ABSTRACT

Atherosclerosis, or herdening of the wrterics, is w condition i which plague builds up inside
the wrtenes. Plugue is nmde of diolesterol, frtty substroces, clcifiontion, cellular uxste products,
calcime mnd fibrin (n clofting wmterml in the blood). In this study tarious methods to detect the
plague form in corovmmy wrtery hee been presented. This paper demonstrates some of the Inmgee
Processing nchivitics like brightness enlmmcement, contrast ndjustment, Histogrmm mmlysis,
Inverse transformmtion of wn inmee, thresholding of tnmpes, inmge enlmmcement in frequency
donmzn, immee restoration wd de-noising. Edee detection Ims wlso been done fo detect the plnque
occurrence tn the corommry wrtery. Soft computing mppronches using genctic nlgon thn Ims been
wnplemented for Inmge filbration.

Keywords: Plugue, Coronmry Arfery, Soft Computing, Inmge Processing, Thresholding.

INTRODUCTION

In the area of Madical Sdences, dizease detecHon is the major concern. Image Processing
is playing significant role in the area of Medical Images and in the detection of dizeased
area. In this paper, analysis of plaque detechion in coromary artery has been demonstrated.
Heart attack, in medical terms Myocardial Infarction (M), is a major canse of human
death in all over the world (Supriva Agrawal et al., 2013). Plaque iz a substance made
of cholesterol and fatty substances, calcinm ete. which get deposits inside the arteries
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Effect of Foreign Exchange Rate on Oil Prices and
Gold Prices in Indian Milien

Dr. Vinod K. Bhatnagar’, Pooja Jain®, Vaibhav 5 Arwade®, Nikita Jain®,
Anurag Chourasiva®, Sakshi Upadhava® & Shweta Chauhan”

ABSTRACT

This prper cxmenined the tmypact of forcion exclmmee mfe on ol prices (OF) wnd gold prices
(GF) tn Indm. The dependent varmbles in this stady were ol prices mnd gold prices. The indepersdernt
vrrmable in the study wns foreien exclmnee mite (FOREX). The mmun objectives of the study
were to find the inymct of foreign cxclmmee rmte on ml prices mnd gold prices. Vanous pre-
regression wmlyses were performed cluding normmliby tost, stabiowmriby test wnd Granger
Crusmlity test. To mmlyze the dutn, Auemented Dickey-Fuller (ADF) wwms used to test
statiormrity. OLS model estimmtion was wdopted to defermine relufionship mmong the vermbles.
Grmmeer crauswlity test wrs used fo investionte the imprct of FOREX on Oil Prices mnd Gold
Prices. We tmmwe used Evicws 8 to wmlyze the dufn Grmmger oaesnlify resulfs revenled (it
Sforex did not granper cansed pold pricewnd o1l price. On Ing selection, Ing 2 ums selected.

Keywords: Excimnge e, Gold Price mnd Ol Price.

INTRODUCTION

The import of oil signifiez a huge part of the trade balance of an energy dependent
country. The possible implication of oil prices for exchange rate movements have been
noted by Criavwote and Edemo (2012), Basher et al. (2011), MNikbalht (2009), A=i=
(2009) as well a= Amanco and van MNorden (1998). Dawson (2004) explains that
changeability in oil prices has a vast impact on the comparative values of the currency
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Analysis and Interpretation of Abnormalities in the
Brain Using Genetic Algorithm

Satish Bansal®, Pinly Sodhi®, Krishankant Yada+?®,
Ram Kumar Paliwal*, Sarita® & Manorama®

ABSTRACT

Medicrl Irmging plays w oot role tn fhe wrdysis wd mterprefation of tanious disenses linked
with my mrdonionl wspect of hunmm being. Brmn is un inteornl prrt mnd is being fromted ws
the mwost imsporient body prrt Horoueh which controlling of entire system is being covered. The
rolz of medionl inmzing perspective for my nbnommility in the brmin Ims gmned fremendous
imporimnce i recent yomrs. The present prper is w gentle wttempt to wmlyze wnd interpret
wnormmdibics i the specific portion of the bran. The MEI datw sof foes beers tedeen from Curewell
Dmenostic Center, Jmpur, Rumstimn. Genetic nlgorithmn Ims been used for Grussmn filter to
get the opfirmized value. The result obimned s promising wd provides wpotentimd for budding
resemrchers in the field of medionl immge wnmlysis mnd inferpreinfion.

Keywords: Inmge Processing, Mediodd Inmige Processing, Brmn Almormmiitics, Genetic Algorithm,
MATILAE, Mediod Inmge Awrdysis wnd Interprefution, MRT

INTRODUCTION

The brain is the most impeortant part of the central nervous system which controls the
internal and extermal actvities. It is responsible for controlline behavior, interpreting
the senses and nitiating body movement. The brain is made up of many types of cells.
Each type of cell has spedal functions. When cells lose the ability to control their growth,
they divide too often and without any order, this atypical division of cells is termed as
abnormalities that may canse Tumeoer, Alzheimer or other brain related dizeases.
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The Impact of Intensity of Companies Intangible Assets
on the Volatility of their Stock Prices in India

Dr. Amitabha Maheshwari?!, C.E. Dantre®, Manish Agarwal?,
Rashmi Kumari?, Rajat Agarwal® & Sachin Chandharv*®

ABSTRACT

The study tms eonlumted the cmusa rebafionship betwveen mtcﬂsﬁy of intrmgible nssets on the
volwility of thar stock prices. Regression mmilysis wwes wpplisd using E-views softumrs to comd it
the cosd relntionship between the mtensity of inbaeible wssets wnd ther stock price voluhiliby.
Armiysis wms done for three d:gfsmut sectors. The effect of cogfficient of infrrgible msscts to
totml mssets on stock price volntility in Plrenmceutionl industry rnd Fast Moving Consumer
Coods (FMC(G) 4s s:gmﬁcmt wherews i IT industry the cﬁi:ct 15 msignifiont. Results tndiomte
theat volmtilify of stock prices incromse with incremse in the inteneible wssets index in the fotml
wssets, where ws i IT industry if 15 not gifected by the intungible wesets index.

Keywords: Infrngible Asscts, Intensity of Intrmngible Assefs Infensity, Volmhlity of Stock Prices.
Introduction

In present time the main cause of corporate growth is acquisition and management of
intangible azzets size. The increasing importance of intangible azzets and the abzence
of explicit information about the contribution of intangible to eamings imply strong
market incentives for analyst to provide value-added information for high-intangible
firms. Information complesdty of intangible assets increases the diffionlty of forecasting
earnings of intansibles-intensive firms.

To eam higher profit pharmaceutical industry esxpends billions of Fupess vearly on
intangibles. Thus, Institntional and individual investors are interested to lmow whether
intangible aszets and expenditures actually create shareholder wealth.
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A Study of Deviant Workplace Behavior and
Withdrawal Intentions in Education Sector

Chanda Gulatit, Alka Chaturvedi®, Mamta Verma®, Vivelk Kotelar®,
Ankit Parashar® & Deeksha Parashar?®

ABSTRACT

The prper investiprted the effect of Devmnt workplnce belmeionr on the Withdrmonl Intention
wnong the erployees of educntion sector. The prper is based onw swnple of 110 employees on
ednmmtion industry. The differences in opirion ovess gender was observed tn Withdrooal Intention
but, not in Devmnt Workpinee belmior. The study indioated flmt DwB results in the infention
to lowre the erownzaiion wnong the employees.

Keywords: Devimmt Workplnoe Belmmrior, Withdrmoml Intention, Eduomtion Secfor.

INTRODUCTION

Emplovees” behaviour and attitudes towards work: is key for any organization to achieve
its goals and objectves. However, emplovers of labour must recognise the fact that
not all employees embrace good behaviour; some may consciously or unconsciously
esdhibit vmethical and ity behaviours in the course of worls; this regarded as workgplace
deviant behavior.

Behaviour is considered deviant when employees are non-conforming to an
organisation’s polides, core values, culture ete., and such behaviour impeds the vision,
welfare and organizational standards, deviant behaviors are believed to be detrimental
to the goals and interests of other members of the crganisation Deviant behaviour is
coumterproductive and whether such behaviour is noticeable or not, it does not only
has adverse effects on organizational productvity.
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What Constitute Effectiveness in Advertisement?
Study of Television Commercials in Tourism Industry

Dr. Rahul Pratap Singh Kanrav!, Megha Yadav', Prabhat Knmar Singh?,
Trilok Pratap Singh® Roshan Sheildh® Sanjeet Yadav® & Kajal Jain™

ABSTRACT

Television commercimds play w crncml role s provekang the desires of ifs vicwers fownrds w
destinmtion. However, memsuring the effectiveness of ndvertiserments wre considered fo be the
difficult fusk for the mmrketing houses. Thercfore, the present study wns done fo explore the
conshibuents of televisions commercmls which results in wn effechive ndverhising strufeey.

The present study memsures the effcchiveness of recent felevision comemercmt Irmenchied by Rumestime:
Stmte Government rmemed v fane Kym Diakh Joye®. It scts forth the objective of memsurning
pre-mmd post-intention waong the respondents by miewing the ndvertiserment. Datn oons collected
fromn students of Gumdior repion by non-probuinlity judomeninl smwepling mothod. In totd, 300
respondenis were wsked to Bl the queshorrmmre which wes i theee prrts. Omneis whout dirmensions
of ndvertisements cffectiveness, sccondly is nbont pre-und post-memsures, wnd the third one is
whout the socml-coonomic buckeround of respondents.

Dintr mmysis was done by using explommtory factor mmslysis md praved smople t-test. Informmtion,
commursication wid trust were three factors emerged from factormmlysis. Results suggested fht
wdverhiserent hws sproved the postbion of Frgrstiae: ww tounst destismdion on ovmons drmensions.

The present study could be usgful for Public und prioate sectors & vanious nmrkefing houses.
It contnbutes to the cxisting literature vbout the different wpects which we necded fo be considered
winle formulnting the ndvertisement strfopy.

Keywords: Advertising Effectivensss, TV Commercmls, Explormtory Factor Anmlysis, Prmired
Swmpls i-fest, Gurdior, Indm
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Product Knowledge, Ethnocentrism and Country of
Origin Image on Purchase Intention:
A Study of Mobile Segment

Dr. Nischay Upamanyu?®, Rajesh Gupta® Anish Fatima®,
Manjari Pandey®, Shashank® & Komal Sharma®

ABSTRACT

The Muin objectioe of the current rescrrch is fo investipnte relationship waone product knoweledge,
ethnocentrism, wid country of origin Inmge on purdmse infenfion in the context of mohile
industry. The duin wws teken from 180 respondents who were seclang fo buy mobile phone i
the city of Gumlior. The results of the current study revenled the Positive cmuswl relmtionship

befwern product knowledeevad cormntry of onigen Irmpe, product kenowledpe wnd prrdmse intension,
ethnocentric ty wnd purchmse intension, wherens, the relationship between country of origin
Irmige wnd purcimse infension wws not found linewr relntionsinp. Hence, qumdratic equmtion
wmns used to develop the qundrmabic relationship betiveen ethnocentricity wnd country of onigin
immge. The result of this mmlysis i the current study ums gppropnmts necording to proposcd
rrodel.

Keywords: Product Enotwledes, Ethnocentrism, Country of Origin Inmge, Purdhmss Infention,
Linerr Regression.

CONCEPTUAL FRAMEWORK

Product Knowledge

Froduct lmowledge can be defined as product related information stored in memory,
such as information about brands, products, attributes, evaluations, decision heuristics
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Effect of Perceived Ease of Use, Perceived usefulness,
Service Content Quality and Service Delivery Quality
on Service Convenience in Electronic Service
Provider Environment

Dr. P.E. Singh Knshwah', Devendra Sharma®, N. Jaysheelan®,
Nitin Shrivastava!, Arpit Singhal® & Vandana Sahibani®

ABSTRACT

This study shows the relafionship befcen perceived oase of use, percaived uscfulness, service
content quudity, seroice delivery quulity vnd service compenience the study wws omeswd in wmture
mnd if include the smnpls size of 189, the duia wwas collected through guestionsmares wnd its
confmned 56 ttems, tools for duimwmlysis shows i which type of fest Imwe been mpplied. In
this reseverch relminlity, EFA, CFA wnd SEM test lms been wpplicd. Anvdysis revenls that the
service qurdity gifecting custorner perceived value mnd serice qurdity cffecting customer swfisfachion.
Keywords: Perceived Ense of Use, Percmwved Usefulness, Service Content Quwlity wrd Service
Delivery Qurlity on Service Converdience.

INTRODUCTION

The concept of comvenience in 2002 Berry et al introduced the first conceptual model
of service conwvenience which proposed a more comprehensive mult dimensional
measure of convenience within service context. They suggested that all business are
sarvice business, service business are everywhere. Therefore, service convenience refers
to consumers time and effort perception related to using or buying a service. Service
comveniences are those that save shoppers time or effort and includes variables such
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A Firefly Approach to Collaborative Filtering
based Recommender Systems through Fuzzy
Features

Krishan Kant Yadav, Venkatadri Marriboyina, Sanjiv Sharma

Abstract: Recommender system (RS) is most important methods
which offer the recommendation to the online user with ease to
make his right decisions on items or services. The User-based
Collaborative Filtering (CF) technigue is one of mainly important
methed amongst various recommender  systems. Collaborative
Filtering (CF) approaches are either model-based/ memory-hased.
While the previons is more precise, it's not flexible in compare of
model-based approach. Here we proposed a hybrid fuzsy-firefly
method to RS, which maintain the precision of memory considered
as OF & scalability of model considered as CF. Utilizing the
hybrid characteristics, new user model (UM) has been created,
which assisted in reaching vital reduction in system difficuliy,
sparse & create the grip of neighbour fransitivity association. UM
is working to discovery group of compatible clients in which a
memory-based hunt is performed. Experimental resulis on Movie
Lens dataser shows that proposed method not only improves
recommendation accuracy significantly bur also increases quality
of prediction and recommendation performance.

Index Terms: Collaborative filtering: fuzzy logic; Firefly
algorithm; Recommender systems.

L. INTRODUCTION

Due to the massive utilization of internet, there are large

considered on user’s personal attnbutes & creates approval
on the basis of demographic sections, while CBF advises
previously identical items to the users liked. CF 1s broadly
utilized for RS filtering. It offers recommend through
examining the rating details of items / the clients. Because of
Its case, productivity & capability to generate precise &
personalized recommendations, CF 1s considered to be a
major technique in RS. In our work we are incorporating
furzy logic in recommender system. Fuzzy logic was
presented via LotfiA Zadeh, where fuzzy sets are determined
through the membership function (MF) values lies between 0
& 1 [8]. Although many researchers have introduced fuzzy
logic in different directions but some of them are still
unlisted. Nasraoui et al. [9] the fuzzy approximate analysis is
used to create common system for approval method, whereas
the relational fuzzy subtractive clustering method 1s used by
the Suryavanshi [10] used. Shahabi et al. [5] introduced Yoda
RS, which gradually classifies the active user depends on
specific samples of clients & it gives soft commendations for
it. User profiles have many features which 1s terms as fuzzy.
But it is tough to fuzzify the profile at the item level, since it
will need prolibitively huge space & lengthy processing
period. Al-Shamri et al. [7] made a fuzzified hybrid model
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Abstract

Digital banking is a buzz word these days. There are many factors responsible for the adoption
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Abstract

In the midst of increasing globalization, the past two decades have observed huge inflow of outside capital in the shape of direct and portfolio investment. The
increase in capital mobility is due to contact between the different economies across the globe. The growing liberalization in the capital market leads to the growth
of various financial products and services. Over the past decade, the Indian capital market has witnessed numerous changes in the direction of developing the
capital markets more robust. With the growing Indian economy, the larger inflow of funds has been fetched into the capital markets. The government is
continuously working on investor's education in order to increase retail participation in the Indian stock market. The habits of the risk-averse middle class have
been changing where these investors started participating in the Indian stock market. It is an explored fact that human beings are irrational and considering this fact
becomes imperative to investigate factors that influence the trading decisions. In this research, ‘an attempt has been made to investigate various factors that affect
the individual trading decision’. The data has been collected from various stockbroking firms and from clients of those stockbroking firms their opinions were
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Abstract- There 1s huge amount of data can be transmitted or store on internet in today life. This is not simple data, which 1s
use or share by public or group of society, while personal, financial or secret data storing or transmitting for any personal or
financial transaction. This i1s secret data. which we want to hide. Steganography is very latest or important field like
cryptography. Cryptography use for pnivacy while Steganography use for secrecy. Steganography i1s a process of hiding the
message in any kind of transfer file like image, audio, video. E-commerce is an application of internet, which is using rapidly
day by day. The main concern of e-commerce to provide security in such way user can use without afraid. Steganography can
be play very important role to provide security in e-commerce transaction. These data transactions include sensitive document
transfer, digital signature authentication and digital data storage. This rescarch paper show use of digital or image
Steganography for information securnty through the Internet.

Keywords- Security, Steganography, Image Steganography

L INTRODUCTION Steganography 15 study of hiding secret message in some

other media. The information to be hide 1s called the hidden

The word Steganography is deriving from Greek origin and message and the medium in which the information to be
means, "covered or hidden writing”. It is the art or science of hidden is called the cover image. The cover document
hiding information. Whereas the goal of cryptography is to containing hidden message is called stego-image. This

make data unreadable by a third person or other party, the process is called steganography and reverse process is called
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